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Upcycling, also known as creativereuse, is the pro-
cess of transforming by-products, waste materials, 
useless, or unwanted products into new materials or 
products of better quality and environment value. De-
signers have begun to use both industrial textile waste 
and existing clothing as the base material for creating 
new fashions. Upcycling has been known to use either 
pre-consumer or post-consumer waste or possibly a 
combination of the two. Pre-consumer waste is made 
while in the factory, such as fabric remnants left over 
from cutting out patterns. Post-consumer waste refers 
to the finished product when it’s no longer useful to the 
owner, such as donated clothes.

Often, people practice linear economy where they are 
content to buy, use, and then throw away. This system 
contributes to millions of kilos of textile waste being 
thrown away and makes fashion is the second-most 
polluting industry after oil. The main purpose of this sur-
vey is about the knowledge about upcycling. As com-
mon people how much we know about upcycling? Do 
we know how is it done? Would we as commoners will 
accept and buy upcycled garments? And many more.

Age:

Survey was mostly replied by college young students 
to study and for us to know their knowledge about up-
cycling, recycling and sustainability. 79.9% of the par-
ticipants were from age 15years to 25years, 16.4% of 
participants were from age 26years to 35years, 7.3% 
of participants from age 36years to 45years. And 1.8% 

from all 46years to 55 years, 56years to 65 years and 
66years to 75 years.

Profession:
As mentioned above the most of participants are from 
college or students. The survey regarding knowledge 
about upcycling was done. Were, 69.1% are students, 
14.5% ae corporate job holders, 10.9% are professionals, 
1.8% employee, 1.8% are fashion designers and 1.8% are 
management consultant.

Income per month:

Survey was mostly replied by college young students 
to study and for us to know their knowledge about up-
cycling, recycling and sustainability. Were 54.7% are 
no income group which are students. 24.5% are below 
30,000 Rs salaried group, 11.3% are from 30,000 Rs to 
50,000 Rs salaried group, 5.7% are people having sal-
ary from 50,000 Rs to 1lakh rupees and 3.8% are people 
having salary above 1 lakh rupees.

How frequently you go for shopping?

Many people love shopping very much and go for 
shopping very frequently were some of them just do it 
as per their needs. The buys capacity pays an impor-
tant role in increasing the textile waste and leads to 
textile pollution. According to study 32.7% people go for 
shopping once in a month, 20% people go for shopping 
once in three months, 14.5% people go for shopping 
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once in two months, 12.7% people go for shopping after 
6 months or more, 9.1% people go for shopping once 
in 6months and 5.5% of people go shopping once in a 
week also, 5.5% people go shopping twice a week

How many clothes you do buy at a time?
Do understand the and study the consumer buying 

habits and to study their knowledge about upcycling 
and recycling we need to study consumers buying 
capacity too.54.5% people by 1 to 2 pairs of clothes 
at a time shopping, 36.4% of people would buy 3 to 5 
pairs of clothes at the time if shopping and 9.1% people 
would buy 5 to 10 pair of clothing at a time of shop-
ping.

Price range you normally buy?
Pricing of your garments or buying depends on mar-
ket place and also the buying capacity/budget. 52.7% 
of people normally buy from range500 Rs to 1000 Rs, 
27.3% of people buy from range 1000 Rs to 2000 Rs, 12.7% 
people buy from range  2000 Rs to 5000 Rs and 7.3% 
buy from range below 500 Rs.

Do you know about upcycling/recycling of clothes?

Upcycling is a concept of adding value and giving 
new life to product. We’re 74.5% of people know about 
the concept of upcycling and recycling, 12.7% of peo-
ple have not heard about this concept and doesn’t 
know about this concept And 12.7% people have heard 
about this concept but doesn’t know about this con-
cept of upcycling.

How did you come across this information and 
knew about this term?

Upcycling, recycling and sustainability are some con-
cepts which are lately to be known and practiced by 
many  people. 25.9% of people come to know from 
friends, 24.1% people came to know from education 
institute, 22.2% people came to know from social me-
dia, 13% people know from media and 13% people know 
from work places.

Have you ever bought upcycled clothes or any 
material?

These days many brands and designers are coming 
up with products of this concept of upcycling were 
61.1% people have not yet bought any upcycled gar-
ments, 24.1% of people have may be bought upcycled 
garments but they don’t know and 14.8% people have 
bought and wore upcycled garments.

Do you know any brands or designers who sell upcy-
cled/recycled clothes?

As mentioned in above questions 64.8% of people 
don’t know any designer’s and who work in field of 
upcycling, 24% of people know some designers and 
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brands who work in upcycling field and 11.1% of peo-
ple are not sure that they know designer and brands 
working in this field.

States the names of upcycled/recycled brands and 
designers you know?

Some of the brand’s and designers working in the field 
of upcycling are péro, new leaf, doodlage, 11.11, Ka sha, 
AM.IT, REUSO and many more according to our study.

Would you like to buy upcycled and recycled gar-
ments?

From this study we also come to know that 48.1% of 
people are really keen and ready to buy upcycled 
garments and accessories were 35.2% people are still 
unsure about buying decision for upcycling garments 
they might buy or they might not buy upcycled gar-
ments and 16.7% are people who are not convinced 
and might be not ready to buy upcycled garments.

Would you buy upcycled/recycled clothes over new 
clothes?

These days new garments have become so pocket 
friendly, east to buy and same time trending so we 
also wanted to know that people would like to choose 
upcycled garments over new garments so, 47.3% peo-

ple are confused or may be unsure that they might 
buy or not but upcycled garments, 32.7% people are 
ready to take a step towards upcycling and wants to 
buy upcycled garments and there are still 20% people 
who are not ready to buy upcycled garments over 
new garments.

If you buy upcycled/recycled articles, at what price 
you would like to buy?
From the study done we came to know that are 48.1% 

people who want to buy upcycled garments at 500Rs 
to 1000Rs range, 48.1% people who would like to buy 
at range of 300Rs to 500Rs 5% people may buy it for 
1500Rs to 2000Rs and 1% people who want to buy at 
range of 1000Rs to 1500Rs range

What drawbacks you feel about upcycled/recy-
cled clothes?

As we mentioned there are still some people who are 
either not ready to buy upcycled garments or some 
are confused and are abyssfor taking decision to buy 
or not. We’re, 32.1 people feel upcycled garments may 
have hygiene and cleanliness issues, 22.6% people 
think due to recycling and upcycling the quality may 
be Detroiter, 17% of people think it might not be as du-
rable as new products, 15.1% people feel than they don’t 
want to use second hand material,

We’re 9.4% people think it might not be that stylish as 
compared to the new once and the remaining once 
think price are the problem were they find it have 
compatively higher price.

Due to increasing demand for sustainable products, 
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according to you what are the opportunities in this 
field?

According to the study we have come across various 
opportunities in this field people think designer and 
brands so come up with more Unique ideas and they 
should also concentrate towards creating awareness 
about this concept

From this study we came to know that upcycling, recy-
cling and sustainability are the new demands of na-

ture from us comman people and also for designers 
and brands to come up with this concept of upcycling, 
recycling and sustainability to control the Textile waste 
and also to create some awareness about this con-
cept because there are still so many people who are 
unknown from this concept so designer’s and brands 
should concentrate of marketing their products very 
nicely and also same time educational institution 
should also teach students about this concepts to en-
courage new young designers to work on this field. It 
has very high scope of future development and also 
have many opportunities.

ASSOCIATION RESHUFFLE DEMONSTRATES 
FURTHER INDUSTRY FOCUS ON SUSTAINABILITY 

AND INNOVATION

3rd July 2020 – Brussels – EDANA, 
the leading global association 

serving the nonwovens and re-
lated industries, has elected new 
Governors and a new team of Of-
ficers for 2020 – 2021. Mikael Staal 
Axelsen (Fibertex) remains as Chair, 
supported by Vice-Chairs Åsa Jo-
hansson (Essity, Sweden) and Da-
vid Lamb (Nonwovenn, UK). Gior-
gio Mantovani (Corman, Italy) was 
elected as Treasurer. Announced at 
EDANA’s recent online Annual Stra-
tegic Review and AGM, the newly 
elected board began their term on 
July 1st.

“It is a pleasure to welcome such 
engaged and insightful new mem-

bers to the board. 
Their experience 
and enthusiasm 
is acknowledged 
by the member 
confidence in 
our assembly to 
drive our ambi-
tious new agen-

da.” said Mr. Staal Axelsen. “Aligning 
on the interests and meeting the 
needs of over 280 members is a 
complex yet ultimately rewarding 
challenge. It is heartening to know 
that we share values that our re-
newed focus on sustainable and 
innovative solutions, and transpar-
ent business practices demon-
strates.”

The following Governors were 
elected as new Board members:

Mr Cédric Ballay, EVP & General 
Manager EMEAI, Berry Global, Spain

Mr Roger Chantillon, Executive 
Board Member & EVP Sales & Mar-

keting, RKW Group, Germany

Mrs Sophie Rasmussen, Business 
Leader Essential Health EMEA & 
Global Women’s Health, Johnson & 
Johnson, UK

Mrs Patricia Sargeant, Vice Presi-
dent, Sales, Composite Fibers, Glat-
felter, Canada

Mr Markus Westerkamp, Executive 
Vice President BA Advanced Solu-
tions, Ahlstrom-Munksjö, Germany

The team of Officers is reinforced 
by Executive Governors, co-opted 
by the Board: Mr Thorsten Habeck 
(Head of Business Management, 
Fiber Bonding EMEA, BASF, Germa-
ny), Mr Ulrich Hornfeck, Board Mem-
ber & Chief Commercial Officer, 
Sandler, Germany), Mr Krzysztof D. 
Malowaniec (Senior Vice President, 
Paul Hartmann, Germany), Mr Jörg 
Ortmeier (CEO, TWE Group, Germa-
ny) and Mr Mark A. Thornton, Vice 
President, Global Materials, Procter 
& Gamble, Germany).
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